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GO TO Market

Jan, 2017 2017 cohort announced

Feb, 2017 Kickoff Week ( an intense week of customer discovery )
Apr, 2017 Silicon Valley Week

Jun, 2017 Energy Excelerator Family Reunion & end of program
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TEL 098-879-9085 FAX 098-879-9040

Email : s-furuki@o-enetech.co.jp
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1. What problem are you solving?
(EDOX S BRMEEZMILE D L LTWDDN?)

2. Who is your customer? Can it scale?

(O & LTWAIT ER 720y RS LR ATRED 2)

3. How does it fit into our system?
(LOEITRIZBED VAT LMZEATH00?)

4. What do you need to be successful?
(BT AT DITHAFEN LT E LTWDH T & - 2 1 ?)

5. What do you want to know more about (blind spots)?
(LMY 720 L3O S ) 2)

6. How can we help?

(AT BB BFIRNTEDLZ &1E?)

7. Where are you with your technology or solution? (TRL)
(D EMR LTV V) 2= a VT EDOEEICH 50 ?)

8. How many target customers have you interviewed?

(eT7 Vo T 5Tl Z—4 v NEZEIL?)

9. Do you have any commitments from strategic partners?

(EIsE S — FF—noDa Iy AL MIH DM ?)

10. How much funding have you secured?

(CNETENLKBLVDEEEHERLED.)



